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productivity the Westinghouse way.” May 
1983, p. 18. 
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_____, “3 selling tools” (advertising rates, 
demographics ). July/August 1983, p. 36. 
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ing into a pooled income fund” (planned 
giving). April 1983, p. 24. 

DeCosmo, Richard D., and Poole, Maynard 
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Goldman, Ed, “Tv or not Tv: It’s no longer a 
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Hamlin, Jennifer, “Presto chango! Watch us 
change a student into a pr assistant” (train- 
ing, media relations). May 1983, p. 32. 

Hancock, Elise, “At the heart of the issue: 
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Kassman, Deborah N., “Handle with care: 13 
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p. 26. 
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p. 48. 
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1983, p. 20. 
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Sound policies and procedures will help 
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(institutionally related foundations, staff- 
ing, management). February 1983, p. 40. 

Lindenmann, Walter K., “Who makes dona- 
tions? National survey provides new data.” 
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Magallan, Rafael J., “Hispanics: Resumé/ 
Overview: Insights into the needs of a new 
source of students” (student recruitment, 
demographics ). April 1983, p. 8. 

Materka, Pat Roessle, “The write time: Mak- 
ing room for creativity in a crowded 
agenda.” October 1983, p. 24. 
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A., Jr, “Look into my crystal cathode ray 
tube: Computer models make annual giv- 
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McNutt, Diane, “Marketing by objectives: 
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Moll, Richard W., “A flower child grows up: 
Responding to changing times at uc Santa 
Cruz” (student recruitment, marketing). 
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Discrimination: an unbiased look. 
“Though paralyzed, he gets around almost 
as well as other customer-service person- 
nel.” “Typically, a manager will call monthly 
meetings with her staff.” Each of these 
quotes, although seemingly harmless, con- 
tains a subtle bias. To find out why and 
learn how to avoid conscious and uncon- 
scious discrimination, read Without Bias: A 
Guidebook for Nondiscriminatory Com- 
munication. This practical book provides 
guidelines for identifying bias based on sex, 


race, or disability, and shows how to im- 
prove both written and visual communica- 
tion. One chapter presents a list of stereo- 
typical words and phrases; another ex- 
plains Equal Employment Opportunity 
laws. Edited by Judy E. Pickens, Without 
Bias is available from John Wiley & Sons, 
605 Third Ave., New York, NY 10158. Send 
$15.95 plus your state’s sales tax ( prepaid, 
includes handling). 
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alumni program produce.” June 1983, 
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“Reporting deferred gifts: CASE-NACUBO 
guidelines ensure consistency” (planned 
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(office automation, typesetting interface ). 
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Schlef, Aileen, Rodriguez, Irma, Espinosa, 
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does (and doesn’t do) for Hispanics” (stu- 
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Skupa, Leanne, “They’re only young once: 
Involve recent graduates today for loyalty 
tomorrow” (young alumni programs ). 
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Smith, Virginia Carter, “Getting in gear: 
Warren Heemann on the sticky problem of 
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clockwise precision” (costs of fund rais- 
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the public thinks: Casg- 
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tion). January 1983, p. 10. 

Soden, Garrett, “Shedding unwanted pro- 
duction time” (computerized page 
makeup ). June 1983, p. 29. 
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“Ambassadors with portfolio: Alumni and 
students form a diplomatic corps to help 
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Stilwell, Jean, “We did it: How to link your 
computer with your word processor — 
without really crying.” March 1983, p. 50. 
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ble rally: Pupils and pedagogues persuade 
politicians to pry open the purse strings” 
(state relations, media relations). July/ 
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Stoney, Calvin H., “40 carrots: To motivate 
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May 1983, p. 22. 

Synodinos, John, “Why we like the consor- 
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Tarver, Jerry, “Putting words into their 
mouths: The speech writer in university 
relations.” February 1983, p. 20. 

Taylor, Karla, “Campus capitalism: Ten ways 
that institutions are raising new re- 
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“Hispanics: Accion/Action: A 
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panic programs” (student recruitment). 
April 1983, p. 11. 

Hispanics: Entrevista/Interview: 
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relations, student recruitment). April 
1983, p. 18. 

Taylor, Peter D., “You and the chip: How a 
microcomputer can help you manage 
your publications office more efficiently.” 
June 1983, p. 18. 

Tharp, Jack, “Pumping muscle into special 
publications” (recruitment, tabloids). June 
1983, p. 28. 

Topor, Robert S., “75 ways to cut publica- 
tions costs.” June 1983, p. 8. 

Turner, Toni S., “Close encounters of the 
silicon kind: How to survive a computer 
conversion.” March 1983, p. 56. 

Volkmann, M. Fredric, “Be prepared: Plan to 
get the most from yourself and your PR 
staff” (planning, management by objec- 
tives ). June 1983, p. 48. 

_______,“Getting started in MBO? Use these 
tools” (public relations management). 
June 1983, p. 50. 

,“It’s about time: How to make it 
and manage it” (public relations manage- 
ment ). October 1983, p. 14. 

,‘Time travelers: How PR prac- 
titioners steer the time machine.” October 
1983, p. 18. 

Webb, Charles H., “Test yourself! Use this 
checklist to assess the strengths and 


weaknesses of your fund-raising opera- 
tion” (program management ). May 1983, 
p. 34. 

Whittemore, Nena Thames, “Mainstream 
young alumni: What to consider before 
you launch a separate program for young 
alumni.” January 1983, p. 24. 

Wiley, Michele, “Go for it: How to promote 
yourself for a casE scholarship.” March 
1983, p. 36. 

Williamson, Jim, “Computerphobia: How to 
conquer it before it conquers you.” March 
1983, p. 6. 

Wilson, Elizabeth, and de Courcy-Ireland, 
Marion, “Selling advertising” (advertising 
policy, budget, sales force ). July/August 
1983, p. 40. 

Wise, Dan, “There aren’t any gimmicks” 
(fund raising, professionalism ). April 1983, 
p. 54. 

Woodroof, Bob, “World’s fastest fund raisers: 
Savvy and sagacious support-seekers show 
stupendous speed of solicitation” (chal- 
lenge grant, phonathon). July/August 
1983, p.17. 

Worth, Michael J., “Independence or integra- 
tion? How independent should your foun- 
dation be?” (institutionally related founda- 
tions, governance ). February 1983, p. 44. 

Young, Kenneth E., “Good-bye security 
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plan on today’s —and tomorrow’s —real- 
ity” (recruiting adult students ). 
November/December 1983, p. 48. 

Zane, Harry B., “Eight deadly sins: How to go 
wrong in choosing an in-house typesetting 
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marketing strategies into recruitment 
publications that work.” November/ 
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Titles 


Alumni Administration 


“Alumni serenade: A medley of 17 off-campus 
activities to have them singing your 
school’s praises” (alumni clubs, travel 
programs, continuing education). Peter 
Cummings, February 1983, p. 34. 

“Ambassadors with portfolio: Alumni and 
students form a diplomatic corps to help 
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Scott C. Stevenson, and Kent McElvania, 
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make an alumni program produce.” Elaine 
Prentice and Sally Rodgers, June 1983, 

p. 44. 


Presidents press the issue. 
To mark National Higher Education Week 
last October, 11 college and private school 
presidents held a press conference to dis- 
cuss their institutions’ economic impact on 
the Scranton/ Wilkes-Barre, Pennsylvania, 
area. Each institution contributed data on 
the number of employees, annual payroll, 
services rendered by local contractors, util- 
ity payments, student and visitor spending, 
maintenance materials purchased, and new 
construction and renovations. The presi- 


dents made general statements and then 
opened the floor to questions. Sponsored 
by the Northeastern Pennsylvania Devel- 
opment Officers’ Association, the event was 
the institutions’ first cooperative venture to 
address their region’s economic issues. To 
learn more, write Liz Hibbard, Communi- 
cations Director, College Misericordia, Dal- 
las, PA 18612. 
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erything about it, control it, define it, and 
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March 1983, p. 18. 
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James H. Day and Mary K. Hicks, Septem- 
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Fund Raising 


“Breaking down the barriers: Ten ways to 
promote partnerships between alumni 
officers and fund raisers.” Jan G. Petranek, 
November/December 1983, p. 66. 

“Campus capitalism: Ten ways that institu- 
tions are raising new resources.” Karla 
Taylor, September 1983, p. 18. 

“Can do, can do: What a computer can do for 
independent schools.” Thomas L. Olson, 
March 1983, p. 28. 

“The charitable lead trust: An update on the 
tax savings available to donors” (planned 
giving ). Charles W. Collier, April 1983, 
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1983, p. 6. 

“Deferred gift derring-do: Dynamic dis- 
course can dazzle and delight even diffi- 
dent donors” (planned giving seminars). 
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(computerization ). Bruce D. Newman and 
John D. Pearson, March 1983, p. 44. 

“Getting in gear: Warren Heemann on the 
sticky problem of measuring fund-raising 
productivity with clockwise precision” 
(costs of fund raising, institutional rela- 
tions ). Virginia Carter Smith, June 1983, 
p. 40. 

“Handle with care: 13 steps to better stew- 
ardship reports” (donor cultivation). 
Deborah N. Kassman, September 1983, 

p. 26. 

“Hispanics: Entrevista/Interview: Q: How to 
raise money for your Hispanic students? A: 
Involve your alumni and their corporate 
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1983, p. 18. 

“Independence or integration? How inde- 
pendent should your foundation be?” (in- 
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Help someone out. 

How do you terminate someone success- 
fully? Here are six ways: (1) Give timely 
and regular performance reviews; begin 
negative feedback six months prior to ter- 
mination. (2) Terminate in the first five 
minutes of the exit interview; leave the rest 
of the meeting for the fired person to talk. 
(3) Explain the decision, but don’t justify 
or defend it. (4) Be organized and pre- 
pared. Have the employee’s benefit pack- 
age ready. (5) Prepare a statement of ter- 


mination for in-house distribution and 
some letters of reference for external pur- 
poses. (6) Consider offering support serv- 
ices, such as secretarial assistance and out- 
placement counseling. This is just a sam- 
pling of the advice given in “Successful 
Termination,” a pamphlet by William J. 
Morin. It’s available from Professional Edu- 
cational Materials, Drake Beam Morin, Inc., 
277 Park Ave., New York, NY 10172 for 
$5.95 (includes shipping if prepaid). 


ernance ). Michael J. Worth, February 
1983, p. 44. 

“Look before you leap: Six questions you 
need to ask before diving into a pooled 
income fund” (planned giving). Laura 
Hansen Dean, April 1983, p. 24. 

“Look into my crystal cathode ray tube: 
Computer models make annual giving 
predictions easy.” Cynthia Gelhard 
McCaskey and John A. Dunn, Jr, March 
1983, p. 38. 

“Mission: Activation: Seven steps to a revi- 
talized foundation” (institutionally related 
foundations ). Lee Katz, February 1983, 

p. 48. 

“A phenomenal phonathon: Fabulous philan- 
thropy and far-reaching fanfare from a 
fateful and free-wheeling phonefest” 
(challenge grant). David C. Crouch, 
July/August 1983, p. 27. 

“A president responds” (institutionally re- 
lated foundations ). Stanley O. Ikenberry, 
February 1983, p. 44. 

“Principles of navigation: Sound policies and 
procedures will help your foundation ride 
the waves of change” (institutionally re- 
lated foundations, staffing, management). 
James W. Leslie, February 1983, p. 40. 

“A remarkable rally: Pupils and pedagogues 
persuade politicians to pry open the purse 
strings” (state relations, media relations). 
Greg Stone and John Carroll, July/August 
1983, p. 23. 
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“Reporting deferred gifts: CASE-NACUBO 
guidelines ensure consistency” (planned 
giving, gift reporting standards). James F. 
Ridenour and Peter L. Munger, April 1983, 
p. 34. 

“Resource raising: Putting your campus as- 
sets to work full time” (barter, consulting, 
facilities rental). Harold L. Hodgkinson, 
September 1983, p. 14. 

“A software primer: What the chief devel- 
opment officer needs to know” (com- 
puterization ). Emily Pfizenmaier, March 
1983, p. 12. 
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ment ). Charles H. Webb, May 1983, p. 34. 
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professionalism ). Dan Wise, April 1983, 
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crying.” Jean Stilwell, March 1983, p. 50. 
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Kitsmiller, March 1983, p. 24. 
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reorganize your Office and staff for it” 
(computerization). James A. Duplass, 
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Government Relations 


“A future for the flat tax? How the proposed 
tax changes could affect education.” Nan 
Nixon, September 1983, p. 40. 


Institutional Relations 


“Ah one, ah two: Put show biz in your 
speakers bureau promotions.” Norm 
Schneider, October 1983, p. 30. 

“Ambassadors with portfolio: Alumni and 
students form a diplomatic corps to help 
recruit students to Buena Vista College.” 
Scott C. Stevenson and Kent McElvania, 
November/December 1983, p. 42. 

“Be prepared: Plan to get the most from 
yourself and your pr staff” (planning, 
management by objectives ). M. Fredric 
Volkmann, June 1983, p. 48. 

“The case of the vanishing students: On the 
trail of unenrolled applicants and students 
in good standing who’ve never graduated” 
(student recruitment). Daniel Alvirez and 
Gilberto de los Santos, November/ 
December 1983, p. 40. 


“A flower child grows up: Responding to 
changing times at Uc Santa Cruz” (student 
recruitment, marketing). Richard W. Moll, 
November/December 1983, p. 16. 

“Get everyone into the recruitment act: 
Keeping F&M ‘highly selective’ is an in- 
stitutionwide concern” (student recruit- 
ment, internal communication ). Bruce G. 
Holran and Richard Kneedler, 
November/December 1983, p. 36. 

“Getting started in MBO? Use these tools” 
(public relations management). M. Fredric 
Volkmann, June 1983, p. 50. 

“Go, team, go! To make the right word- 
processing decision, form a study team 
and give it good coaching” (office auto- 
mation, typesetting interface ). Joseph 
Sanders, September 1983, p. 36. 

“Good-bye security blanket: Base your in- 
stitution’s marketing plan on today’s —and 
tomorrow’s —reality” (recruiting acult 
students ). Kenneth E. Young, 
November/December 1983, p. 48. 

“Harvesting your prof crop: Nine tips for 
launching an op-ed program” (media rela- 
tions ). Joseph L. Bennett, January 1983, 

p. 34. 

“Hispanics: Accion/Action: A coast-to-coast 
sampling of innovative Hispanic pro- 
grams” (student recruitment). Karla 
Taylor, April 1983, p. 11. 

“Hispanics: Resumé/Overview: Insights 
into the needs of a new source of stu- 
dents” (student recruitment, demo- 
graphics ). Rafael J. Magallan, April 1983, 
p. 8. 

“It’s about time: How to make it and manage 
it” (public relations management). M. 
Fredric Volkmann, October 1983, p. 14. 

“Making marketing work: How a coordinated 
approach improved a college’s enroll- 
ment, retention, and public image” 
(recruitment, marketing plan). Charles R. 
Fowler, November/December 1983, p. 20. 

“Marketing by objectives: How to write a 
marketing plan and what to do with it 
once you've got it” (recruiting adult stu- 
dents ). Diane McNutt, November/ 
December 1983, p. 54. 

“Marketing your own Iacocca: How you can 
get media mileage for your president.” 
Donald R. Perkins, September 1983, p. 22. 

“The mixmasters: A smart marketing mix 
helps a small college dramatically increase 
student enrollments” (marketing commu- 
nications, promotion). R. Dana Paul and 
Ken Stark, November/December 1983, 

p. 24. 

“Presto chango! Watch us change a student 
into a PR assistant” (training, media rela- 
tions ). Jennifer Hamlin, May 1983, p. 32. 

“Putting a lid on crises: Issues management 
can control a crisis before it boils over and 
you get burned.” Larry D. Lauer, April 

1983, p. 38. 

“Putt:ng words into their mouths: The 
speech writer in university relations.” 
Jerry Tarver, February 1983, p. 20. 

“Thoughts on the productive life” (media 
relations, new technology, time manage- 
ment). R. Keith Moore, May 1983, p. 11. 

“Time travelers: How PR practitioners steer 
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Let's get terminal. 

The day you terminate an employee need 
nut be followed by an evening of stiff 
drinks. It’s possible to manage the termina- 
tion process positively. Outplacement 
Techniques: A Positive Approach to Ter- 
minating Employees by William J. Morin 
and Lyle Yorks provides many practical 
suggestions. It’s available for $16.95 (in- 
cludes shipping) from the American Man- 
agement Associations, 135 W. 50th St., New 
York, NY 10020. 


the time machine.” M. Fredric Volkmann, 
October 1983, p. 18. 

“Tv or not Tv: It’s no longer a question.” Ed 
Goldman, February 1983, p. 62. 

“The well-bred op-ed: Increasing your in- 
stitution’s exposure in the press” (media 
relations ). George T. Richard, January 
1983, p. 32. 


Management 


“Are your players ready for prime time? 
Teamwork boosts a staff to peak perform- 
ance.” Arthur V. Ciervo, May 1983, p. 14. 

“Be prepared: Plan to get the most from 
yourself and your pr staff” (planning, 
management by objectives). M. Fredric 
Volkmann, June 1983, p. 48. 

“Campus capitalism: Ten ways that institu- 
tions are raising new resources.” Karla 
Taylor, September 1983, p. 18. 

“The competitive edge: A top academic 
planner talks about how strategic planning 
can keep your institution vital.” Anne 
Lowrey Bailey, November/December 
1983, p. 12. 

“The development manager’s book of lists” 
(staff training). January 1983, p. 51. 

“The fine art of saying no.” William Lampton, 
September 1983, p. 50. 

“A flower child grows up: Responding to 
changing times at uc Santa Cruz” (student 
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recruitment, marketing). Richard W. Moll, 
November/December 1983, p. 16. 

“40 carrots: To motivate employees, try lis- 
tening to their needs.” Calvin H. Stoney, 
May 1983, p. 22. 

“Get everyone into the recruitment act: 
Keeping F&M ‘highly selective’ is an in- 
stitutionwide concern’ (student recruit- 
ment, internal communication). Bruce G. 
Holran and Richard Kneedler, 
November/December 1983, p. 36. 

“Getting in gear: Warren Heemann on the 
sticky problem of measuring fund-raising 
productivity with clockwise precision” 
(costs of fund raising, institutional rela- 
tions ). Virginia Carter Smith, June 1983, 
p. 40. 

“Getting started in MBO? Use these tools” 
(public relations management). M. Fredric 
Volkmann, June 1983, p. 50. 

“Going in circles: How quality circles can 
enhance the quality of life around your 
office.” Larry Romine, May 1983, p. 28. 

“Good-bye security blanket: Base your in- 
stitution’s marketing plan on today’s —and 
tomorrow’s— reality” (recruiting adult 
students ). Kenneth E. Young, 
November/December 1983, p. 48. 

“It’s about time: How to make it and manage 
it” (public relations management). M. 
Fredric Volkmann, October 1983, p. 14. 

“Making marketing work: How a coordinated 
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approach improved a college’s enroll- 
ment, retention, and public image” 
(recruitment, marketing plan ). Charles R. 
Fowler, November/December 1983, p. 20. 

“Maxi-productivity in mini-shops” (inde- 
pendent schools). Nancy L. Mohr, June 
1983, p. 56. 

“The mixmasters: A smart marketing mix 
helps a small college dramatically increase 
student enrollments” ( marketing commu- 
nications, promotion). &. Dana Paul and 
Ken Stark, November/"ecember 1983, 

p. 24. 

“Now is the time: Stop procrastinating and 
Start getting ahead.” John W. Lee, October 
1983, p. 20. 

“The producers: Improving productivity the 
Westinghouse way.” Mary Ann Aug, May 
1983, p. 18. 

“Profiles in productivity: 17 great supervisors 
on getting more from your staff.” Anne 
Lowrey Bailey, May 1983, p. 8. 

“Punctuality is the thief of time: That new- 
fangled productivity can really slow you 
down” (time management). William A. 
Emerson, Jr., May 1983, p. 46. 

“Resource raising: Putting your campus as- 
sets to work full time” (barter, consulting, 
facilities rental). Harold L. Hodgkinson, 
September 1983, p. 14. 

“Sounds of silence: An experiment in leaving 
noise and confusion behind” (interrup- 
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Foundation facts. 

To learn what foundation is giving how 
much to whom, subscribe to the new 
Foundation Grants Index Bimontbly. 
Formerly published in Foundation News, 
the index is being expanded to cover over 
2,000 recent grants in each issue. Other 
new features: info on foundation giving 
reports, foundation updates, profiles on 
new giving programs, and more. To sub- 
scribe, send $20 to the Foundation Center, 
888 Seventh Ave., New York, NY 10106. 


Urban sprawl. 
Urban universities will continue to expand, 
says a new report, Urban Universities in 
the Eighties: Issues in Statewide Planning. 
In this 66-page book, Steven H. Smartt also 
discusses the conflict between students 
who have vocational goals and adminis- 
trators who seek prestige by offering non- 
traditional programs. To order, send $3 to 
the Southern Regional Education Board, 
130 Sixth St. NW, Atlanta, GA 30313. 


tions management). Richard E. Matheny, 

October 1983, p. 22. 

“Thoughts on the productive life” (media 
relations, new technology, time manage- 
ment). R. Keith Moore, May 1983, p. 11. 

“Time travelers: How PR practitioners steer 
the time machine.” M. Fredric Volkmann, 
October 1983, p. 18. 

“We the people of CasE: Profile of CasE inde- 
pendent school members” (salaries, job 
responsibilities ). Gary R. Kromer, 
February 1983, p. 10. 

“The write time: Making room for creativity 
in a crowded agenda.” Pat Roessle 
Materka, October 1983, p. 24. 


Periodicals 


“At the heart of the issue: The Alumni Maga- 
zine Consortium brings new life to cam- 
pus periodicals.” Elise Hancock, May 1983, 
p. 38. 

“Beware the money tree: The case for pru- 
dence in advertising programs” (advertis- 
ing policy). Malcolm S. Baroway, July/ 
August 1983, p. 54. 

“Is the price right? University Network Pub- 
lishing’s plan to produce 34 ‘no cost’ 
periodicals draws mixed reviews.” Anne 
Lowrey Bailey, July/August 1983, p. 37. 


Publishing information 
CURRENTS is published monthly except Au- 
gust and December. For more information 


about CASE membership and CURRENTS, call 
(202) 328-5900. 


ADVERTISING AND SUBSCRIPTIONS: Advertising 
and subscriptions are handled by Publisher 
Services, Inc., 80 South Early Street, Alexan- 
dria, VA 22304, (800) 336-4776. Kathryn 
Parker and Deborah Trocchi handle advertis- 
ing; Roberta Weinschel handles nonmember 
subscriptions. Subscriptions are $30 for one 
year, or $55 for two years, and are available 
to persons or institutions not eligible for 
CASE membership. Foreign subscriptions are 
$50 for one year or $95 for two years. 
Fifteen dollars per membership fee covers 
subscription costs for member 
representatives. 


CASE CURRENTS is indexed in the January 
issue and in CURRENT INDEX TO JOURNALS IN 
EDUCATION (ERIC). 

Printing by Sauls Lithograph Co., Inc.; 
Typography by General Type, Inc. 


CASE Vice Presidents: 
John E. Bennett 
Richard A. Edwards 
John R. Hall 

Vivienne M. Lee 
Virginia Carter Smith 
Eric Wentworth 


Vice President and Special 
Assistant to the President: 
Charles M. Helmken 


“The joy of advertising: Everything you al- 
ways wanted to know about starting an 
advertising program for your alumni 
periodical — but were too busy to ask” 
(advertising policies, representation, 
budget). Anne Lowrey Bailey, July/August 
1983, p. 29. 

“Selling advertising” (advertising policy, 
budget, sales force). Elizabeth Wilson and 
Marion de Courcy-Ireland, July/August 
1983, p. 40. 

“3 selling tools” (advertising rates, demo- 
graphics). Anne Lowrey Bailey, July/ 
August 1983, p. 36. 

“What is art direction and who needs it 
anyway?” Ronald N. Campbell, January 
1983, p. 28. 

“Why we like the consortium.” John 

Synodinos, May 1983, p. 39. 


Publications 


“Chips ahoy! Launching a computerized 
catalog can save you time and money” 
(typesetting, editing). Eleanor J. Crandall, 
June 1983, p. 12. 

“Cutting publications costs—samurai style.” 
John Stuart McKenzie, June 1983, p. 62. 

“Direct results from direct mail: New tech- 
nology and volunteer know-how do it” 
(computerization). Bruce D. Newman and 
John D. Pearson, March 1983, p. 44. 

“Eight deadly sins: How to go wrong in 
choosing an in-house typesetting system.” 
Harry B. Zane, June 1983, p. 23. 

“Go, team, go! To make the right word- 
processing decision, form a study team 
and give it good coaching” (office automa- 
tion, typesetting interface ). Joseph 
Sanders, September 1983, p. 36. 

“House of cords: How a we/Ts link changed 
our office —and our minds” (word proc- 
essing, typesetting). Paul J. Hennessy, June 
1983, p. 34. 

“Mission: Improvement: Translating college 
marketing strategies into recruitment 
publications that work.” Sandra L. Zerby 
and Kevin J. Manning, November/ 
December 1983, p. 28. 

“Pizzazz for pennies: Promoting alumni pro- 
grams the low-cost way” (publications). 
Earl L. Cunningham, October 1983, p. 26. 

“Positive nay-saying: How the magic word 
‘no’ can win friends and improve your 
publications operation” (publications 
production, management). Nancy J. 
Ashmore, April 1983, p. 42. 

“The publication director’s workout book: A 
guide to fiscal fitness.” June 1983, p. 27. 

“Publications with punch.” November/ 
December 1983, p. 30. 

“Pumping muscle into special publications” 
(recruitment, tabloid). Jack Tharp, June 
1983, p. 28. 

“75 ways to cut publications costs.” Robert 
S. Topor, June 1983, p. 8. 

“Shedding unwanted production time” 
(computerized page makeup). Garrett 
Soden, June 1983, p. 29. 

“Stretching your printing budget” (paper). 
Carol L. Cheney, June 1983, p. 27. 


“What is art direction and who needs it 
anyway?” Ronald N. Campbell, January 
1983, p. 28. 

“You and the chip: How a microcomputer 
can help you manage your publications 
office more efficiently.” Peter D. Taylor, 
June 183, p. 18. 


General 


“The awards” (1983 Recognition Program). 
October 1983, p. 51. 

“Byting the hand that feeds you: How to 
refuse to adjust to a new computer sys- 
tem.” Luther Hoopes, March 1983, p. 58. 

“Class acts” (Professor of the Year finalists ). 
July/August 1983, p. 8. 

“Expo extraordinaire” (Mindpower Cam- 
paign, Education Expo, Hesburgh Award). 
October 1983, p. 8. 

“Giving alumni” (U.S. Steel Awards). July/ 
August 1983, p. 9. 

“Go for it: How to promote yourself for a 
case scholarship.” Michele Wiley, March 
1983, p. 36. 

“Higher education’s day in the sun (even 
though it was partly cloudy)” (National 
Convocation for Higher Education, Jeffer- 
son Medalist, Professor of the Year ). 
January 1983, p. 7. 

“Hispanics: Estudio/Survey: What higher 
education does (and doesn’t do) for His- 
panics” (student recruitment, retention, 
fund raising, alumni). Aileen Schlef, Irma 
Rodriguez, Peter Espinosa, and Larry 
Calderon, April 1983, p. 14. 

“How to give a great speech: Keep it short 
and sweet.” Charles M. Coffey, February 
1983, p. 24. 

“Keeping foot out of mouth: How to handle 
the question-and-answer period.” William 
Friend, February 1983, p. 28. 

“Lavenir en tetes...” (Canadian Mindpower 
Campaign ). October 1983, p. 9. 

“Meet the district chairs: They’re your link to 
CASE.” November/December 1983, p. 8. 

“Meet the 1983-84 casE Board of Trustees.” 
September 1983, p. 10. 

“1983-84 casE Newcomers’ Scholarship Pro- 
gram.” March 1983, p. 33. 

“Professor of the Year.” October 1983, p. 9. 

“Quest for excellence: Recognition 1983” 
(caAsE Recognition Program). July/August 
1983, p. 9. 

“Reach out, reach out and beep someone: 
People communicate better via com- 
puter” (electronic mail). Arlene M. 
Gilbert, March 1983, p. 54. 

“Recognition” (CasE Recognition Program, 
awards ). October 1983, p. 37. 

“Stars and stripes of distinction” (CASE 
awards ). July/August 1983, p. 8. 

“Volunteer of the Year.” October 1983, p. 9. 

“What the public thinks: CasE-inspired sur- 
vey shows strong support of higher educa- 
tion” (student aid, educational quality, 
value of higher education). Virginia Carter 
Smith, January 1983, p. 10. 

“Words from the wise: Interns from CASE and 

AFRO, Inc., tell of their mentors’ advice.” 

July/August 1983, p. 12. CASE 
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